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HELEN T: Welcome Mr. Piero , It is very nice that we have the chance to
interview you , you know <UNTQUE HOMES> magazine is very famous
in the world ,we focus luxury property. some impact things. specialist

people, like yon and your HYD, so could you introduce you and HYD?

Piero G: First of all, thank you very much lo invite me, we know that
<UNIQUL HOMES> is a very important magazine, is all well-known
also in Italy, so Tam very happy to have this opportunity to speak with
you! Our company is based in Italy and also in Shanghai, the name is”
HYD” means “house and yacht design , We have set the HYD 12 years ago
in Venice, and from about 4 years ago, we focused Chinese marketing,.
You know that China is a very powerful country and has a lot of opportunities
to get new business, and Shanghai is a good beginning.

Venice, my city, like Shanghai of China ,we are always making connections
becanse from the ancient time there was Mac Polo, there was an Ttalian
man, create the first connection between these two countries. So we feel
very close to you, your maturity and your history. HYD is an architecture
company, well- known in Italy, in Europe. We were ever in important prize,
like golden prize, for young architecture 2 years ago. And from that time,
our company become higger and bigger. We work not only in Italy, we
work also in France, Croatia, Dubai in the mid-east, and now we are

working for four areas also here in china.
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HELEN T: Before this interview, we have some information about you, andwe also
knew that you have made some projects in China, like the TOP 100 restaurant” DA IVO”
at the bund 12, It is a famous restaurant, now, it is opening, and also in Chongging ,
HYD designed a big shopping mall that include a outlet, and a museum in Jingdezhen,
so could you tell us that you used what new technology, new architect design, new

material in it?

Piero G: We specialized on this new idea of architecture that is focus on green building.
Green building is a new way of thinking, because we must create something that is
very close to nature. We don’t only to build, build and build without thinking , We
should to give our son and daughters a beautiful and better future. So it's important
thing that can to build a building base on respect the nature, we call that is
green building.
We are specialized on these fields, For example, in Chongging, we
made a shopping mall, we dedicated to this idea, the building
ean give much respect to the nature. we used special materials.
Noaw in Italy, we create a new conerete that it can clean the pollution,
We must use the wind to give more fresh air to the huilding,
not only use conditioner.
| Of cause, you know, base the different building, we use the

ditferent way.

HELEN T: Yes, so when you use the natural ways in the new

building, the user can have a high quality life and work environment.

Piero G: Sure.
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HELEM T: So we know some architectural company suggest owner to use new
technology, but it need to pay more money. But HYD is different that always use
the new materials, the price is very cheap, this is HYD's special ways, actually is
your different design proposal.

Piero G: The new technology always need pay more money at first, but when
you use it in future can save more money, also, when after 6 months, the price
will be become more low, these are depend on the architect and designer has more
information about new technology. Actually, the architect and designer’s level
is important.

HELEN T: So we know HYD has another difference that you introduced some
partners to China, They believe you and follow you , like “Larry Smith company”
that focus commercial real estate ,The owner always hope can get more support
from the partner.

Piera G: We create connections with famous brand, like “Larry Smith” , I think
they are one of the three best in the world, about the real estate in commercial ,
and we create the connections for the China’s market. We can give more option

to our clients anid hope them can finish the investment successtul.
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HELEN T: Thanks for your kindly, could you tell us about your planning about

Chinese marketing?

Piero G: You know Chinese market is very important for everybody, because
it is very powerful. So we want set a new company just for Chinese market, and
next year, I will move in shanghai for new work. We hope can get so many projects
from China. Now more and more Chinese Peoples need more details and more

quality , so this is a new time for Chinese market .

a? Ok, the last question is : Too many Peoples are focus the health now, but the health

HELEN T: So, you think it’s the good timing for you and your company to come to Chin

hase on good life style and life quality, How do you think about the new idea as a architect and designer in the future?

Piero G: Yes, of cause! In the future, everybody want have a different ways to live with health at their home. So , when our clients ask us to give them some new idea about new

project, We told them that we must pay attention ta health style life in the future. The People spend much time at their home and office. They focus air, food and water , It will be
more important. Also in China, more and more people love to go outside for the weekend, Freely, health, relaxed, and happy are important. As a architect and designer, 1 think we

need kmow this, the new technology, new material, new design should be base on the people’s request in the future.

HELEN T: Yes I think so, hope next year ,you can use your new idea finish more project successful in China, So thank you!
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